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(1) 2 upper t¥50

(f05R) T ATEa—-(F. LHBOH%EITZHDN -0 %UEU. BHE%. BEOAL
B3EOAERIADEBRIC DOV TEELIASHFEUIZ,

(f25%) 1 major EER. 3 direct BEIEHR. 4 elastic #HDH3.

[OFEAA (chest muscles) 1Z#Z2EVVOSABNS. ARDEMIZFRT upper (LD, EX50D)
RSN ERIE.,

(2) 3 cliff E

(f0ER) ST 1EBVEDASILISE, BPIAKOB 2 DRIESULVSEBZBDFELU, IR TZ2RT
BYE, (FBRN T OEISENMTEDFTVWIONRZFLU,

(f25%) 1 troop E¥N-ZBBX. 2 proverb &N, 4 duty &%
[2EZ2RT33IEINTOEILVWSRIRNS, HifAz2KRT cliff () HNEMFETHZ.

(3) 2 react RIt33
(FFR) A : IRERANTEUBATEE . BIREAFEARKRIGZUELIZD
B : IEAREICEATVELL. /NCRZOMIEENRVESOTVET,
(f#5t) 1 exist F1E9%. 3 seize DN'Y. 4 disappear HZ3.

(4) 3 philosopher EFE
(F0ER) A : REIBMAICHRDEN, I13—,
B : FR&LNONMSRWNFE, BEE(CRDZVWEEB>TVWET . NEDEKREZF VLT,
(f#5t) 1 president X#i%E. 2 spectator #1%&. 4 conductor 1EIEE.
[AEDOREEK (meaning of life) ZFA1EVSBRE—ET 2N S, philosopher (BFE)
&R,

(5) 2 panic \ZwI(CRB
(F0ER) A 1 KUR=PeRAUIZERDWVZESE, ESLELIZNY
B : NZWIICROMIFUIN, ZDHEX—-YT—AICANTzOZBVHUEL.
(f%5%) 1 interact HHE{ERT3. 3 fly ReA. 4 swim k<,



(6) 2 review #R9%-LE1-F3
(F0ER) A : FTLLMESRFES TN B3,
B : lEFAL. TERABENKEAHNET,
L3N RALOEEOEHESZHRIDES O TVEFET,
(f#5t) 1 recover [M{E9 3. 3 expand [LlF3. 4 suspect %5,
TEDEW (progress) zHETRIEBEURD. FHTELIZDTBIENS review ZiE,

(7) 1 tie #&&

(F0ER) Z—-IUFFBOEARTIZIEIEFD, #UEZFEUFEUL. HFVLTVSRICEETTUFOR.
(f25%) 2 earn ¥, 3 hire &>, 4 pour 3E<$

#tOE (shoelaces) ([CXUTITOEME tie (F&A) Hh@EL],

(8) 3 loyalty 58V\B&-{E5. &l
(F05R) A : 2OHYH—F—LAlF 20 FEEBLTORLDIC, REZLDANIEUFITTLZ0RE
BOEIH.
B : D7 F— AU TRVEBE R H>TLSNS T,
(f#5t) 1 fortune &%, 2 distinction X7, 4 suspicion &L\,
loyalty ([CFBEZ2FR I BIKEHDN . FIFR(CRVEBE - EREERIRIALHD,

(9) 3 ignorance X571 &

(FOFR) SVRVEBEVOYDAZISRVCENSIECRENZLHD. BADOANEZIBRELLSET
BENKEITY,

(f#5t) 1 wealth . 2 rage #FX. 4 poverty BR,

(10) 2 thankfully SEVRZEC-HOMLTE
(F0ER) A : SEIERICIUTEISROIZED TI 1. MOl TULD !
B : MHOIlZTIN, VR, NINZERDIFTEETREDEITEL,
(f25%) 1 innocently EIFRI(C. 3 traditionally {EFEMIC. 4 resentfully 1EBIL T,
NBE(C—E%ZBIHEDI FEVREC - BNV L JEVWSTFIFEZFERT thankfully HhEt],

(11) 3 take pains &HFHZLWEDRV-BZIS
(F05R) A : DS AFBOTANTRARICRVSRZERRIHIC, A2LELIZ
B : BERIEZFIC. INTOHEEEMARI DL IR NEEBLERVLICLTVET,
(f%5%) 1 shake hands #EF93. 2 give way E%:E3. 4 make sense BHENELS.
[EFHZEVEDRV B2 JEVWSRKOZRIA take pains HiEL],



(12) 1 more or less (FF-ZHhNRHN

(FFR) 2 ADRBEFEEDEE(E. (FEBUBVDKREFETURN, STIE 1 ANES 1 ALDT
DERETOTVET,

(f#5t) 2 sooner or later IENMNENM. 3 day and night B6®&b. 4 before and
after gifg. [EE-ZHNDRHINIEVSEIRD more or less MXARICED.

(13) 3 live on &EiEI3-B5LTLK

(FFR) Y HBEN—IEBEONMNBhITZUILHEL, FHOTeBETHAIUTEFRIBZENTEE
Ul TBICIEFNNERZUD. FiLVBRZE DIED T 2 RAEIEHDEFEFATUR,

(f#5%) 1 show off BBUSNY. 2 put away F{1i33. 4 consist of ~H5m3.

[ (B2HENEFET) HE5EITS-BE5L TVKIEVWIEBRD live on HiEt],

(14) 4 safe and sound EETH3-BERB
(F05R) A : FEIR. SR OIERIF>TERLITD
B : (FW\e FHT 3 BFICROTEELZ. AUBNTVELIZA, ZNINIESETUI,
(f#25%) 1 bit by bit 2U9D. 2 farand away (ZMC. 3 all or nothing IRNTHED.
[BET-EERIEVSEVEILTHS safe and sound HExiE,

(15) 1 in search of ~%ZELT-~%RHT

(F05R) 7331 SDSTEWVEBE D/ GHZIRU TRENTEEUR. BEFEOHORISGHRDT
®IC 1 EVVWERBTLELU.

(f#5t) 2 for fear of ~%ENT. 3 on behalf of ~ZXZFRLT. 4 with regard to ~I(C
BALT, [~ZIRLT-~%&KRHTIEWSEBRD in search of HiEt]), a copy of ~Tl~D—fftl,

(16) 2 take a nap BE%293
(f0:R) A : SHOF&FEEIZDFETIN,
B : BEZULIEEITVE T, FFRHFDLBRNICT, ETHRNTVWET,
(f#5%) 1 make a move 1TE19%. 3 make a wish FEL\E%9 3. 4 take a chance
FrOAHD . BARBTRENTVWILEDITEIELT take a nap (BE%Z93) heriE,

(17) 2 Asfaras ~33FED
(FFR) A : SHOIVAIZN=T1 = (FTLEADANRKDZEBNEITH.
B : TADAIZBROT(E. FEALEDANEFEIZFETT,
(f25%) 1 Asfast as ~¢(REURET,. 3 Aslong as ~T&H3BRD. 4 As well as ~EE#ER
(o

[FADOENBPEDT(EIEVVSERD As far as I know (F5EHRIR,



2 (ARSZHNER)

THAOANOIER7IO—F

AFUZADOKRZEZZRZEUTOH TV - T A& BB ZFHENITHDFyF U EETHDF LA
TOBZT M ETHAIL, ENZASNREZAIFEUR TNMRIFRECA(E EBOANRTHEE
HTEZRTT, (18)FEAEDEBRI MV EBTTRREIBZCLIRETI . cNSOT MLERERR
D, ASVRARKICHD 2 DORZEHITEI TRHEICDIRI DIENTEFT . CORBIEICID, EENIED
DN TEREI TR - Y- WBIOREZECHZEC FEDSmOB LT 2 EET
BIEBAIRECRDET

WOTHA23, BAEREICEAITIHEBEDITE/N Y- 22 ZEX DR ZMHTVET . 5
(FEALOHMFIBBNIAIETONZENMEESNTVET BNIEOIETTHLLEDZE LD
ZOXAEF AFVRCBVWTKREOEFRENZEIBLEL, 71 (ZCDIRRNEZTZARI BHIC. T
PA>ONERZFHFDBEFUERATUR, G REEENR MEBEFERRmERHALTOF
T, EIFBILT, WIEALIC(19)EDEMERMBESCLZeL TVET ., COLICLT, KITE
FREYVOHIRO—EZIBOTVSDTY,

BOTHLE, BRIBCBLW AT 7 Z2FEH TV RFERZREULTOANEEZERHITZT0T S A
(CLOTRNMENZELUL, COTOT LG ABBNTET, RBFLBILOEEMZERLTVEY,
(20)ZD&LSIELT. JOTS AT 1—R UI-R UBA1IILIOZEZ(ChEolz, IRIBICBLVLWRGRIC
EFENEREZZEBLTVWEY, 2OTOT A BEOTHAF-HONIRIBRIBEORER CEB TS
BHERUTVET, F2R ZEBL TRV DL B THTELDE—RERI(CRENBLNFEA.

(18) 3 take apart most electric kettles at home BETESR I NI ZDEIS

(£25%) 1 boil water quickly with old electric kettles FHWEST NI TREBH%FHN T,
2 design colorful electric kettles WSIINBREBRIT M ZTHA1>2F5. 4 try new electric
kettles in shops JETHULWLWESYT MLZH T,

(19) 1 use the product for a long time ZO&E &% KHABIFES

(fR3%) 2 buy many products one after another EFEZXNSRAELES. 3 grow
their personal collection of devices fAATE&EDD#IRDILI>3>%ZEPI. 4 find
devices with more features &£DZLDBEREZRFOMEERZR DTS,

(20) 2 In this way CO&3(CLT
(f#5%) 1 Evenso IcEXEDTE. 3 Otherwise ZERINE. 4 Whatis worse S5(CE
LCElT,



2 (ASZHNER)

BnHLEcEDH

TEZRANIFEDCEICECERZREBNOELTE AEBRIEDEVHUZERICE. A4
([FRBICENZIFOLICDFT . AL (FEELEEDORTIOEKEVRREZSBCLFT . HIXE
HHTHIMEEEVZLE . NS RISTRSBVUNBULNEEA. BEEETREMEVZE, K53
(21 EHE5EBLEDTZEINEUNFEA . CORREF, ST LA ZESHZIENT, SFIER
DEFTLEUIEFIAZINTVEY,

ON=h~- 1723 HRIRERTHIHTIORREZHRTELEUIZ, EERT(F, BREKFAECFRZE
TIWNLDNOEREEZ R EFUL, TOEEMFRIRIEFPEBELGEEINFU, —S0EE(R
OBEEIDEZ(RESNELUL FENBDEEZRIMHNZVEE, FTFIHAFEOEEZ
FOLICRDFEUZ HA 7R (F (22) AR DRIBICE B EDRIREME 78T 5. BEOAD
DICXFZES>TRUEBRZITVWELZ, TORRERAUTUR. ZERS5E. LHZKRENE0ZL
DYFATZDTT .

AR REZ T IEE COMRMIVTVWS L ZRERICENETT  REZ FIFRICF B
BRI ZBE(ARFTINETT , COMREBECEENEFRDFLAN, ELENZET T 2125,
I[EUVREZ FITENTERIRDTLLD. (23)EEIC. AR HIEENTOSEIRBZAE EE U
(33E. REFHBRBOTLEVE T . COMRDIRENZBMER, BERPIDRUVIEERDIZDH DR AR Z 2k
UCUFIIRAERDTULD,

(21) 3 may buy the song without hesitation z$H55C¢BEOFTZEINELNEF A
(f%5%) 1 can say when they heard the song WDZOHZEEEVWNEX2. 2 keep
some distance from the song ZDIMNSiEREEZEC. 4 learn how to play musical
instruments Z2EEROHEFZE N,

(22) 1 the possible influence of people's expressions A< OFRIB(CLDFZEDOIEEE

(f25%) 2 the negative feelings toward certain letters $FEDXF(IXT I IEERI R
1&. 3 the possible effect of their rooms EBENRIFITFZEDTIREME. 4 the negative
influence of outside noise MEPDEEE (CLDBRIE,

(23) 4 Moreover &5(C
(f#5t) 1 On the contrary &NECAN. 2 Meanwhile 20— T. 3 Fortunately =
WRRCEIT,



3 (AR3ZHIER)

V72740 <j_young@nflowtech.com>

Ry R-YZIN <t_musk@nflowtech.com>

Hft: 6 A 19H

H: BRI/ —F1—

ZAICB(F. b REA.

SEAIEEE CREZVIEEDDNEITEVEUZ BFEHZENMNILTOVRIINEENTYT ., HEE
0. 24)IEE5DF—LRRRIENICTIVF I AVR—Iv— DRI/ —T1 —[COVWTEHHZIRTE
LEUE. INE YR2—Sv—DRECHIZ AL TOINEICK U, FAeBENENFERRHU TV hVE R
IHFRI B ERDTULD.

COIN=TA—DIDIC, FABERERAV) 2T LMY TS/ X A—E-%ZFTBELTVET ., NI
(F DI2FDAYZ=Sr =AU THBOERINECOVNTORSA R, EMEEDFFRIBREE. 2L T
(25)BELREDISDAVE-INEFNEIFETT . COLIC ERIZET, N—F—DLHEEE
BENMEORBESUVFrI T ZIRDIRDENTEDTULD CDANRD MERRINEEZ(C. IT BRFIDE
FIIRSR— MERECEE TINT, FOBIRAZHBFELLIZVERVET,
BEIRNTOEEZINEVEUN, HORFORBESUVIRFTEE % ~ I BAFE TRIBIIRI ST
YIZVER T RDICEFHUTVET , T—H(EHDEFIDT. (26)ENZRIBNBRERICEZ S TN
WETY, AINVNEBICE BERIRMGEEEZRUCVEEZTHD., B0 EHF(EoT
WEIEEZWT T, BILLVWHRSFZEDE TARERMBETIN BFLVWRINEREELBVE




(24) What happened after the phone call today?
SHOBFEDE. ERDFELIN,
%2 3 Julia Young's team agreed on details for a future celebration.
ST -V DF - AlE SEROBHOEOFFMCOVTRELR,

(755)
1 The manager announced a new company policy about retirement.
NR—2v—REICBI T 2LVt A i 2 RRUI,
2 The IT department talked about new computers for the office.
IT &BPINA T4 ROFTLVIIE 1 -ADOVWTEELL.
4 Employees talked about taking over tasks from Mr. Jenkins.
WMEBENTIOF O ARNSDOETES | SMECOVTEELI,

(25) The surprise movie for Mr. Jenkins's retirement party will
SIF AR —DRE/ N T — DY TS5/ X Lh—E—-(F- -
%% 1 show messages from people who are not members of his company.
BOSHDOAVIN=TEFRVWALZHIEDOXE—T% LIRT S,

(755)
2 be sent to the family members of Mr. Jenkins's coworkers from the past.
TIOF I AIR =Sy —DH D TORMEDRIEISESN S,
3 include a short company history and a timeline of its growth.
FELDONEHOREEERROFEREZZA TS,

4 be shown on display screens set up on each table during the party.
N=71—0Of. &7-JIIFEESNE@ECRREND.

(26) What does Julia Young want help with?
ST VIOV TENFZRDTLD DN
2% 4 Creating something exciting to show Mr. Jenkins's history at the company.
SI12F AR~ —MERE PSR U THR OV TR A ZED L .

(755)
1 Collecting the necessary numbers about Mr. Jenkins's sales to make slides.
AT RZAEBILDDT I F D ANK— v —DIRFEEUEZEEETT Do
2 Putting together a list of songs to play for people to choose from.
AR DNERDSLSCHAETZEIDUZ N FESHD.

3 Checking and preparing computers at the sales department before the party.
N=T(—BICEESDI 1% &I 3,



3 (ARSZHNER)

IN={d Y- T

RODLSFERISTNIRNZEENNTVET ., 204&. FTENFEBEENSE. (31) L
BRI’ RRIBHRERB IS ELVTULEFVFEUE COBRRBALZICEREES L SR, £
D FIZZE LIFRDCZIIDLII TR BEERBICEFEEZREFIRIBLS|ERLELR. 27)A
S0IEMIE., FROLIBHESVLESEIEPL. HIE2Z<OBEIRPCLERTEVRKI L LDETH
OSREEZZITLEVEL

(28) AEBEPLARBUERETBRDC. —ZBORRPOY-CAITBILEZEILT D
AZERIITOVBEFTERENBDDFT , FIZ (. YN IMERICR(EITEREDH. Z<OEHNF/)NID
[LEZHIBREEFZR(AFIELTVWET, 2. A—ZARSUTRAFURRED—EBDE T BENDY
WAL ESZREI T 2IDICEUVERZESHFEUZ. HAMIHCBVTEERNSMERLGEROD
IEEZRREUIREHDET . COLIC. N2 DIERZST IR S EESICEIBINTVED,

2000 FERHIEE. T32Ind>/\o0miEsU—> - S74E2 0 RUEUC. COEREF. 99> —
ANZOF T, ZU TSSO ADODINIL EZH T EZZEIEUEUZ, ZLDILENMEESZN.
HREMOELSEZEUDHZLICHROEU. LML, ARDHIAS TOEEFERG. (29)CDiE
BOTTHERIZELNTEEUR. TD%E. I5VADIIN)-TITlE EFERESD—EDL
SR LI BRENRSINFURL. —EPOBEFZORERCHUVEFEREEALLSIELELN,
TEFRATUI FIV)-TI T EMEESINIE. BRI G IEAR— (IR LB NEZ 5
nxu.

INEZERIEFECTERDENTVBIDIF TEDDER Ao RAADTTIL =TS BAFIE. BINAES
22\ FLSSELEU. BUFIE. BOSENHEDCZDILEICL TERDODNTHED, 20ELEZED
RU. RIESAZINE T BIHILEZRET 2R ENDIEFRUELZ. UNL. COETEESHD
BENFERINTHD., LE5Z2EHITEFEEOEHOEER—EEHRENTVET, 30)LEEE
WFBFLRCDEFICRTEEEZDAE—EBVNET, 350, LENEIEENNTRBERZRINEL
NRVWERERRZT2EFELHNET .




(27) With an increase in advertisements in people's daily lives,
BELRCHIIDLEDENMCEEROT -
%% 1 people have become more likely to come across advertisements with

incorrect information.
AR (IAREERBHRZSOLEZ2B(CT20]8EMEN =0,

(755)
2 stores and businesses put more effort into creating better advertisements
than others.
JEPEEFIVEBNTILEZEDIHICEID I ZFNTND,
3 the importance of advertising in ancient Egypt has become the target of study.
HRIZTNCBIF AL EOEEHENATITREBOTD,
4 even ordinary people have begun to make their own advertisements for
different purposes.
—RMRATEX. SEFRENTHBEOLEZ/EDIRH TS,

(28) Why have some countries decided to control certain types of advertisements?
RE—BOET(HFEDTELEDIL S M EN T REZLIZON
%% 3 To protect people's health from being harmed.
AR DREFRMERDN 3L ZBA< T8,

(755)
1 To encourage young people to cook more often at home.
EHENRCTLIDEEFECRIEZ T DLIMET 2o,
2 To promote products that are good for the environment.
RIBICBULDVWRRZERI DI,
4 To increase profits for businesses selling healthier products.
RN R ZTTIEEDOF R ZIEDI T,

(29) Under Sao Paulo's Clean City Law, electronic signs were
5>)\o0ma))—-> - SF4ED T TlE. EFERE -
2% 4 left without becoming the target of the law.
EROMRCIRS T (TFERENT.

(755)
1 given a few years before they were completely banned.
FTR(CEILENDETICHREFEDIBETF NS I,
2 discussed more often than any other topic in advertisements.
[LEDMDED NEYI LD BIRFE (R BENTT,



3 criticized by government officials more.
KAFRAGREN S LD HIENTZ.

(30) In Switzerland, some people think that
AAAT(E —BPDOANALR (F--EEZEZ TV,
%% 1 banning advertisements would be against the right to advertise and
freedom of speech.
[LEEIETBLE. LEZEIEFIEEHROBRCRIBILED

(755)

2 removing advertisements would improve the economy and bring more tourists.
[LEZET L IRBRFZNEL. ENNEERZITEACE(TRD

3 fewer advertisements will lead to a decrease in the number of violent crimes.
[LEDRANCED BHIBTEOLN KL I D123

4 it will be easier for the cities to invite new businesses by banning

advertisements.

[LEZIE[CKDEBHAFTL VB ZEZ B I RBICED

(31) Which of the following statements is true?
BUFosERn35. IELLEDIFEND.,
%% 2 Advertisements can help businesses share information about their
products and make a profit.
L& EENBHEROEREZHEBL. FIZmzH I ORI,
(755)
1 Television appeared in the twentieth century mainly to broadcast

advertisements.
FLERFELLEBXZT DI 20 tHiLICEHBU,
3 Sado Paulo followed Grenoble's successful way to ban electronic
advertisements.
B>)oaE. JIV)-JIWHBIhUIE A SRS WEFIASZZEIE U,
4 Freedom of speech is the most important right above all other rights in
Switzerland.
A AT EmOEEMEDOSHSDIEFLDREEEDIEF THD.



554> (EXER)
(ASTHIR)

BRI, A4 RETRREBALEVE BRI, RAPREBANLT R 2ERHB
ENELBDFEUZ. SHTE 125—Ry b EDOBBABOLE1-REMOIBEHRFEZFIFHIT LN TEF
F. ZD AR BBABICISUELE 1~ (LB A BT RIREL TVET,

COTECREDESHRURNBBDTUESH, BABOLE 1-(FLDERVSRIRE S B OEERIE
RERDET . fIZIE, HILE1—(FEEABEROYA BN TRV EREI TNET. £z,
LE 1R RECMRANET SRR tIRHUET, REEEE T~ N WIEROTE T HEE
HERFL VB EZIBAR I BIEN TEE T,

— A CHEERDHDET, —BIOLE1—-(FEETERBRVIETT ., COZLFALBEDLE1-%15
I REBONHIITT BT ARBCEETOES, 350, BENAIL NIDRIITRES5RES,
DT, NEREENTENRI M — RIS S S ACBICEGEIBIROTT , T
B AL BEDLSAIAY MEBK— 5T, BRUEAZ GO MeBHF ISR SRO T

(FREH)

Many people choose to read online customer reviews before making a purchase.
They give people useful information to make better choices and offer companies
chances to improve their products. However, it is difficult to know which reviews to
trust because some are not real, and too many negative comments can especially
hurt a small business.

(x LECEHEFTHEEHITI. )



5 47427 (RAEX)

(ASZFOER)
BETHRFIZFZELIRT DDA SO TERE I TV ZERRH I DAL HNET,
SR NERVWEILEBVEIN ?

AV
FIfEBIE
SN

3=

(FREH)

I think this is a good idea. First, it is efficient for students to study with it. They
can watch unclear parts again and again and skip sections they already understand.
Second, it can provide more opportunities for students who want to study many
subjects and spend many hours learning. Since it is free, they can study as much
as they want without financial worries. Therefore, I think it is a good idea for people
to provide free online video content to help students study by themselves at home.

(x LECEHEFTHEEHITI. )



